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These days, user interest in video content is directly proportional to the growth 

of video marketing. According to research by MarTech-agency new age for 2021, the 

video ad format has grown by 29% and ranks second in terms of growth among 

digital advertising. The reason for this is the current pandemic situation and economic 

factors [1, 2]. 

The most popular video hosting in Ukraine is YouTube, as well as streaming 

platforms like Rezka.ag, MEGOGO, Sweet.TV, etc. Also, the social network TikTok, 

whose audience has grown 5 times since the beginning of 2020, ranks 5th in 

marketing planning due to 30% coverage [3]. 

Video is one of the most effective digital marketing and audience engagement 

tools. Video content formats generally includes:  

1) video description is a video about all the qualities of a product that increase 

conversion;  

2) demonstration – for example, a video on the website of clothing stores with a 

demonstration of goods on a model;  

3) expert review – affects the increase in trust (especially relevant for niche 

products).  

The above formats and methods of creating video content are the starting 

engines for: increasing brand awareness, increasing customer loyalty and trust, 

attracting targeted traffic to the site. 

Video marketing strategy include next stages: 

1. Analysis of target audience and its preferences; 

2. Analysis of the current situation; 

3. Audit of the channel and videos – analysis of the optimization of videos; 

4. Analysis of competitors and trends; 

5. Conclusions; 

6. Creation of a creative concept; 

7. Content plan media plan. 

Emerging trends in video marketing nowadays include: Interactive content and 

Consistent storytelling. Thus, Interactive content in the main trend of this trend is 

based on online experience and introducing new interactive techniques that were not 

previously known to the user. This allows you to showcase your brand's personality 

and strengthen your connection with your audience. On the other hand, Consistent 

storytelling – the story of the brand, in other words, the consistent story of the 
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product, arouses more interest from the user, as it creates an «illusion» of 

involvement in the life of the brand. 

This trend can be seen in YouTube statistics that 74% of users remember 

consistent ads better. Also Vertical content must be mentioned, because the 

completion rate for vertical videos is 90%. 

The task of content critters is to create content in a convenient format for the 

user, which will increase audience engagement. Shoppable video is also rather 

popular. This trend can help increase brand awareness, attract new audiences, capture 

leads and increase sales, as there is a deep user interaction with the brand in this 

method. 

Some statistics on video marketing can be analyzed to prove mentioned above:  

1) 80% of marketers say video content helped increase website traffic and 

generate leads;  

2) 88% of users spend more time on sites with video content;  

3) 55% of buyers on the site make purchases using video content posted on the site. 

Thus, summing up all the above materials, we understand that video is a very 

useful and working tool in marketing. With its help, targetologists achieve a higher 

CTR, accordingly, advertising works better than it would be just a photo-creative. 

This marketing tool is used by a large number of world famous companies. Video 

creative is able to convey more information and lure a potential client to buy an 

advertised product or thing. 
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In today’s world, everything depends on the Internet, from business and social 

interaction to shopping and education. After the outbreak of the COVID-19 and the 

onlineization of Universities, even education became more dependent on the Internet. 

20 years ago, the Internet was just source of information and people just used as the 
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