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Abstract: The purpose of the research is to highlight the role of social media in the
dynamic processes of modern culture development. Socio-cultural progress requires effective
tools that will ensure the involvement of individual and social potential. Therefore, the article
aims to position social media in the paradigm of the information and digital society. The
research methodology is focused on the analysis of scientific works that interpret the content
and format of information and communication activity of social media resources. The
synergistic approach involves the formation of relevant algorithms for broadcasting social
relations based on the interaction between different institutions and correlated with
philosophical and ideological guidelines. The results of the study identify a number of
information and communication dimensions that define worldview and mental meanings and
form practice-oriented models of engaging society in synergistic interaction through social
media resources. Among the key dimensions of the functioning of social networks in the
information society system are: information, technology, dynamism, flexibility, creativity,
heuristics, innovation. A promising area of research into the role of social networks in the
context of actualising the philosophical and synergistic discourse is the problem of public self-
organisation - the integrity of the approach to understanding social activity. Thus, social
networks play an important role in the implementation of the principles of functioning of the
social order (local or large-scale), providing the information and communication component of
social activity. At the same time, social networks are actually becoming platforms where not
only certain principles or elements of social development are presented, but also where
discussion activity, debate and identification of the specifics of their implementation are
formed. The problem of risks associated with the use of the potential of social communication,
namely, responsibility, information security, and compliance with the norms of information
culture, remains a matter of debate. Philosophy has historically fulfilled the mission of
reconciling innovative dimensions with the fundamental dimensions of social activity, so the
mental perception of the status of social networks is no less important than their functional
potential.

Keywords: communicative philosophy, cultural dimensions, digital broadcasting,
information society, media resources, philosophy of information, social networks.

Introduction

The media space in today's socio-cultural environment has a decisive influence on the
formation of public opinion. Any problem that emerges in today's society is thoroughly covered
in the information field. Traditional media in the modern world are complemented (and
sometimes replaced) by innovative information and communication platforms. Social media
are a vivid example of a new positioning of information in the context of perception, creation
(reproduction), distribution, etc. The media elements of Facebook, Instagram, Tik-Tok, Twitter
and other social networks have formed a powerful information and communication cluster
capable of shaping the global policy agenda.

Luchtefeld and Jordan (2022) reveal the essence of the phenomenon of social media
demand, which is that a person, not receiving adequate offline social support, finds it as an

alternative in the form of online activity. The process of compensating for a real socially
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oriented policy (global, national, local) is being implemented through the opportunity to engage
(physically, virtually, intellectually or through banal observation) in the consideration of
pressing problems of civilisation. The principles of communicative philosophy, which are based
on the primacy of communication (official, professional, domestic, creative, etc.), are actually
preserved, while the format of communication is transformed from live contact to virtual.

Research Problem

The scale and intensity with which social media are capturing the audience requires a
response from the scientific and ideological dimension. Traditionally, psychology was the first
field of study to analyse the impact of social media on individual and collective consciousness.
However, the global nature and long-term prospects of the social media trend have necessitated
a worldview and mental interpretation of this phenomenon.

Research Focus

Analysing the essence and functionality of the modern society 4.0, it is worth noting that
certain elements of this socio-cultural paradigm require qualitatively new information support.
Therefore, the algorithms of social communication are also undergoing transformations due to
information activity. The problems of socio-political, socio-economic, cultural and
environmental nature always remain dominant for the development of society. This
necessitates the active participation of the socio-cultural space in the implementation of the
principles of civilisational progress. The usual official declaration of intentions is now losing its
relevance in the context of the dynamics of modern civilisational development. Therefore, the
question of tools that can help organise the implementation of a strategy for the development
of cultural life with the maximum possible participation of every citizen is particularly in
demand.

Research Aim and Research Questions

The purpose of the article is to analyse the philosophical understanding of cultural and
social development of society in the context of the rapid growth of the information and
communication potential of social media. The tasks of the article are focused on determining
the optimal algorithms for setting up social media in the context of information support for the
process of involving society in the creation of a modern cultural paradigm. The hypothesis of
the scientific research is focused on solving the problem of self-organisation as a way to
actualise various dimensions of social and media activity: informativeness, communicativeness,
functionality and innovation.

Literature Review

The issue of the transformation of the status of media resources in modern society has
long been relevant in scientific discourse. New media formats determine a qualitatively
changed model of activity of its participants. Wang et al. (2021) studied the evolution of the
influence of social media on public opinion: from the period of creation of the virtual media
socio-space to the time when this segment was established as the dominant information cluster.
It is worth noting that new sources of data (in the context of the current study, social media)
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have changed the philosophy of research on topical issues of contemporary culture (Contreras
Kallens et al., 2022).

The philosophy of social media is based on the ability of a person to exercise civic
engagement without expending significant effort or resources. In modern scientific research,
the problem of culture-building through social media algorithms is focused on the following
aspects:

-The philosophy of the need to achieve stability of the economic (Kakar & Khan, 2021) and
financial systems (El Alfy et al., 2020) to release resources in shaping the cultural paradigm;

-Understanding the specifics of political (Goyanes Borah & Gil de Zuafiga, 2021) and
geopolitical (Kar et al., 2021) activity in the process of determining the cultural priorities of
society;

-organisational (Lee, 2017), administrative (Arkema et al., 2021), institutional (Hamid
et al, 2017), infrastructural (Schnurr & Taylor, 2021) and logistical (Sultan et al., 2021)
dimensions of the functioning of socio-cultural space;

-understanding the  concept of civil society and its potential in addressing global issues
(Nguyen et al,, 2019) and the information and communication driver from social media;

-Adopting a philosophy of cultural potential (Becken et al., 2021) and global forward-
looking strategies (Willekens et al., 2022);

the need for environmentally balanced socio-cultural activity of humanity (Nekmahmud
et al, 2022) and the need to respond to global challenges such as the COVID-19 pandemic
(Hauer & Sood, 2020) through conscious activity on social media;

is a psychological component of society's readiness to take active steps to transform
existing socio-cultural conditions (Zheng & Ling, 2021);

Contemporary social and scientific discourse is actively considering the obstacles and
contradictions associated with the involvement of social networks in the consideration of the
information society development strategy. In particular, the excessive populism in the cultural
environment is emphasised (Kim & Hyun Baek, 2022), which leads to the declarative nature of
principles without their practical implementation. Another major problem is the high
probability of misinformation (Wu & Pei, 2022) or misinterpretations on social media, which is
less controlled and peer-reviewed. A separate issue is privacy in the media environment
(Dhawan etal., 2022).

Scientific studies of the impact of social media on the psychology and mentality of people
indicate that this format is relevant to the need for a systematic interpretation of this
phenomenon and its impact on cultural development (Zafar et al.,, 2021). Such guidelines are of
practical importance for creating awareness of the activity of culture creation. Contemporary
philosophers point to the formation of the concepts of social maturity (Hanafizadeh etal., 2021)
and social responsibility (Grover et al., 2019) in the context of using social media resources.
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Research Methodology

The study of the role of social networks is carried out to determine the potential of
innovative media resources in the organisation of individual or social activity. Achieving the
objectives of the article requires the use of a diverse methodological arsenal, which is designed
to provide an analysis of scientific achievements on the use of social media in the cultural
process. The article offers a qualitative study based on the analysis of scientific discourse on
the problem of social and media activity of a person and society. The search for sources was
carried out in the context of the following sampling criteria:

-Selection of literature included in the Scopus and Web of Science databases using the
search and information scientific resources of the Google Scholar platform;

-key words and phrases that became the basis for information search: media resources,
social networks, information culture; philosophy of culture, philosophy of communication and
information.

-The period of publications that are relevant to the current study: from the period of global
spread of social networks in the information space to the current realities of implementing the
principles of covering cultural trends in the media space.

-The scientific works used in the study did not have clear regional and spatial restrictions,
as the experience of social networks functioning both globally and in a specific social
environment was taken into account.

The research methods are dominated by analytical approaches that help to determine the
peculiarities of the functioning of social networks in the context of information and
communication support for cultural development. The effectiveness of traditional media
elements and innovative social and media concepts is compared. The modelled synergistic
methodology allows us to form an understanding of the algorithms of interaction between
media and society in the context of information transmission, its perception by a person and
the community, and the aspect of public response to the proposed ideas.

Research Results

The modern information society requires appropriate tools and mechanisms that will
determine the specifics of its functioning in the context of civilisational progress. The media
space is the platform where the vast majority of worldview and mental trends, tendencies and
ideas that determine the meanings and values of modern society are concentrated. Media
resources are being improved in the context of the development of information and digital
technologies, forming new tools for information and communication activities. An important
factor in the functioning of a modern media resource is the dynamics and ability to work online.

The philosophy of the freedom of social networks as an information environment and
communication tools is reduced to balancing the concept of controlled chaos and the theory of
dynamic and large data variables. On the one hand, people are provided with virtually
unprecedented opportunities in the form of social media; on the other hand, the formation of
an information culture is required. The balance between these guidelines cannot be established
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by technological means, as it is achieved by social norms and collective understanding.
Philosophy, on the other hand, is intended to form the value and goal orientations of the public
consciousness that will correlate culture-creating activity in the context of social media activity.

The modern philosophy of the Western world is based on the principles of pluralism and
multiculturalism (Marukhovska-Kartunova et al., 2023). This format requires an appropriate
information space that meets the requirements of diversity and unity of culture. Such principles
can be achieved with the help of resources in which society can fully perceive cultural
achievements and provide them with a prompt assessment. Social networks are in fact the
embodiment of the socio-cultural demand for the modern information environment.

The effectiveness of media activity depends on the completeness of three key information
and communication dimensions

-Creation of information content;
-Broadcasting of information elements;
-Discussion of information flows.

The goals of cultural development, given the level of coverage of the pressing problems of
modern civilisation, should be revealed holistically in the context of actualisation of all these
information and communication dimensions.

Media resources have a powerful potential in the modern information society, generating
content that can influence individual and collective consciousness. Recognising the global
importance of cultural trends, the international community has launched a large-scale
information campaign to support and accompany the transformation of civilisational
development. In order to improve the effectiveness of the information dimension of a
sustainable community, a philosophy of participation and activity of individuals and society in
socio-cultural development is being formed.

The implementation of cultural development is significantly improved under two key
conditions:

-raising public awareness ofthe = fundamental components of the harmonious
development of civilisation and the prospects for its progress:

-encouraging society to join sustainable development initiatives and contribute to the
implementation of the principles of synergy between sustainability and innovation.

[t is noted that the key participant of media activity is citizens who perceive, analyse and
respond to the broadcast of cultural trends. Therefore, the principle of declarative strategies
and formal perception of ideas is a wrong way to go in information propaganda. The
information focus of cultural development ideas should be on a specific person, local
community and global society.

This format perfectly matches the social media model. On the one hand, the traditional
information and communication activities of media resources are preserved; on the other hand,
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society is not only a passive consumer of culture, but also acts as an active participant who
creates, implements, makes mistakes, reacts, discusses, etc.

The functional characteristics of social media (De Luca et al., 2022) allow for the rapid
dissemination and scaling of information on cultural trends in the global dimension. For this
purpose, a number of specific activities of social media users are used, namely: content,
hashtags, links, comments, redirects, etc.

The information and communication activity of social media is characterised by a number
of concepts that are designed to more fully reveal the philosophy of contemporary culture (Fig.

1).
Figure 1

Conceptual dimensions of the activity of social media resources

informativeness

processability

social
networks

Communicativeness

Source: Authors' own research.
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From time to time, the socio-cultural space experiences periods of increased turbulence,
when crisis or force majeure phenomena affect the development of all spheres of public life. It
is a mistake to believe that philosophy can prevent such crises, but the level of society's
readiness for unfavourable conditions will be higher. Therefore, social networks are now active
broadcasters of the principles of innovation and technology, which provide the lion's share of
practice-oriented cultural provision.

Today, the concept of crisis management is popular (Eismann et al., 2021), which involves
the actualisation of socio-philosophical trends. The key to the success of crisis managers is the
availability of tools to unite society (the function of social media) and the availability of tools
for the practical implementation of crisis management strategies and practices (technologies,
innovations, resources). The dominance of innovative and technological topics in the
information space of social media is not accidental. The principles of innovation (Abbas et al.,
2019) and technology should be clear to society so that, if necessary, they can be used on a large
scale without resistance (instead, with support) from the population.

If social media are viewed solely from the perspective of technological functioning, then
in this context, the philosophy of technology and the philosophy of technology are combined in
the innovative dimension of the philosophy of technoscience (Echeverria, 2018). In this
positioning, social media are interpreted in terms of the resource potential of digital
technologies to influence cultural development.

What social media and cultural development have in common is that both concepts are
based on technological progress (Pulido et al., 2018). The implementation of any social project
requires energy (in physical, technological, and mental dimensions) (Corbett & Savarimuthu,
2022). For cultural trends that are global in nature, this energy should concentrate, without
exaggeration, the planetary energy of civilisation. The platform for concentrating the mental
component of this energy is social media, which is the place where the potential of the vast
majority of humanity intersects.

The philosophy of information in the modern world is undergoing a period of
transformation of its global status. Big data, search engines, artificial intelligence, social
networks - this is a far from complete list of elements that radically change the way we think
about the impact of information on public opinion (Ilieva & McPhearson, 2018). In the modern
world, information not only shapes the opinions and ideas of society, but also has the ability to
control them in the process of culture creation.

At the same time, one of the fundamental principles of social media is dynamism, since in
the modern information society, the instantaneousness of content creation and broadcasting is
a determining factor in its popularity (Can & Alatas, 2017). Therefore, having a positive
experience of disseminating ideas on social media resources at the subject and everyday level,
the philosophy of global goals or strategies is currently being promoted in the information
space. In this context, it is important to understand the role of reconciling the dynamics of
information and the academic nature of philosophy to form a holistic and unified cultural
paradigm (Stephen & Yadav, 2020).
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Flexibility implies diversity in the presentation and perception of information on social
media. In the innovation cluster, the leaders of information content are constantly changing.
The audience is now shifting to visualised information flows, particularly on Snapchat and
Instagram (Ilbury, 2022). This leads to a greater actualisation of the innovative and creative
factor in the implementation of the principles of cultural development. The philosophy states
another cultural and anthropological turn in which human creativity is combined with
technological and natural resources.

Creativity in terms of social media activity and human creativity in this segment is
determined by the high level of individualisation of information activity (Grover et al., 2022).
Despite the fact that culture is focused mainly on civilisational or societal dimensions, the key
element for its implementation is human potential. Such existential and value orientations have
been advocated by philosophy throughout the cultural and historical experience of mankind.

Discussion

The traditional perception of the media as a broadcaster of information content is
gradually losing its relevance. The modern information space is marked by an increase in the
number of active participants in its territory and a revision of the level of their activity within
the media format. Such transformations of the media resource cause controversy over the
positioning of social media tools in the context of engaging society in global issues of
civilisation. On the one hand, social media significantly expand the reach of the audience; on the
other hand, the structure and consistency of information support for global aspects of human
development is being lost. Once again, the scientific discourse is returning to the philosophical
dichotomy of controlled chaos and the dynamics of change.

The ambiguity of society's perception of the value dimensions of culture exacerbates the
controversy of the research problem (Kang 2019). Despite the fundamentality and historical
tradition of cultural trends, there is a growing distrust among society of the declared
development prospects based on global trends. Since social media is characterised by the
possibility of feedback (and almost in real time), dissatisfaction with any discrepancies
between the real state of affairs and the proclaimed principles is immediately expressed in the
information space. The specifics of social media break down geographical (the Internet has no
borders), linguistic (most social media and messengers have automatic translation functions
built into their messages or comments), and cultural barriers to the dissemination of this
information.

Another problem of synchronising cultural development and socio-media activity is the
different perceptions of the efficiency of obtaining results (Sivarajah et al, 2020). Such
asynchronisation is denied in the results of the current study due to the actualisation of the
dynamism and flexibility of information support for cultural creation on social media.
Moreover, while the strategy of cultural trends is focused on long-term goals that have a
delayed, inertial nature of implementation; social media involves the voice of activity in real
time and expectations of short-term results in terms of cultural achievements.

According to the results of the current study, the process of increasing information activity
in the media space of social networks in the cluster of actualisation of global problems of our
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time and prospects for the development of civilisation is stated. According to Al-Mulla et al.
(2022), social media play an “expansive, invasive and persuasive role in shaping behaviour,
actions, habits, consumption and production patterns”. Influencers act as “opinion leaders”,
supporting the ideas of global development of society, emphasising the importance of the
human dimension of social media. The philosophy of thought creates synergy with the
philosophy of personality in a technologically attractive format.

The strategy of cultural development is focused on the dynamism of processes related to
information activity. The results of the study indicate that social media support the necessary
rhythm of socio-cultural development. However, some researchers see risks in this process,
analysing the negative dimensions of activity in social media resources: the desire to idealise
socio-cultural realities (following the example of idealising the living space of users of social
media profiles) (Huang & Fan, 2022); the unwillingness of certain categories of society to
adequately perceive cultural and informational content (Durmishi & Durmishi, 2022). On the
other hand, the benefits of the experience of social comparison inherent in the modern virtual
information space are noted (Lewin et al., 2022).

The identification of mental and psychological characteristics of social activity is
interesting in terms of the prospects for studying the role of social media in promoting cultural
trends. The relationship between the fear of loss (of the ability to obtain information or social
status online) (FOMO) and social media fatigue (physical, psychological) (SMF) (Tandon et al.,
2021) creates balances that allow

-avoiding dependence on social media;

-to remain active in the process of cultural creation and perception of cultural heritage
(Hattingh et al., 2022).

The key task of social networks is to create a harmonious environment in which people
can feel comfortable and have the opportunity to engage in social and cultural activities. The
philosophy proposes mental characteristics to optimise the perception of the potential of social
networks by individuals and society.

Conclusions and Implications

The new information society 4.0 (which claims to be transformed into dimension 5.0)
requires a new philosophy that will reconcile the dynamics of technological progress and the
values and goals of cultural development. Philosophy in the modern socio-cultural space is
focused on the following conceptual elements: technology, information and communication. It
is clear that such a paradigm is based on a common format in which society perceives,
broadcasts and evaluates cultural trends. This niche is confidently occupied by social media
(Facebook, Instagram, Tik-Tok, Twitter), which form the information space. At the same time,
the public has every chance not only to get acquainted with cultural trends, but also to ensure
their implementation in the socio-cultural space. Due to the rapid development of the
information society, people have the opportunity to contribute to the improvement of the
philosophy of ideological and worldview principles of cultural development by broadcasting
their proposals to the general public. The combination of informativeness and
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communicativeness determines the practical dimension of positioning culture creation and
perception of culture in social networks. The innovation, creativity, flexibility and dynamism of
information and communication activity in social media shape their potential for shaping the
worldview and philosophy of the modern information society.
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